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n What is the name of your company?

Maybe we haven't been introduced yet.

n Please describe your company

a. Target audience: b. Product or service: c. Product/service purpose:
Who are you working for? What do you provide? Why does the world need it?

n Who is the target audience of your company's product/service?

Please describe people or companies interested in your product/services as fully as possible.It's okay to mention the most specific
groups you can think of.

Have you conducted any research about your customers? If so, what was it about, who conducted it, when and how was it done -
please let us know every detail. Could you share the results with us? How is it connected to the current project?

n Who are you competitors?

We need to know your enemy too!

Have you conducted any research about your competitors? If so, what was it about, who conducted it, when and how was it done -
please let us know every detail. How is it connected to the current project?
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What are the weaknesses of your competitors compared to you?

Of course, your offer has something special about it to persuade your target audience that it's only you who has what they want.

n What are the strengths of your competitors compared to you?

These could be cost advantages or some special features of their product or service.

What do you think is our task, what should we do?

n What are your company's goals?

You contacted us: this means you want us to help you achieve something. What is it? Developing
a new product? Creating a positive image?

What is the ultimate problem
you want to solve,

or a marketing/business goal
you want to reach?

n Which stages do you think are must-have in this project in order to achieve these goals?
For sure, you already have your own vision of the project. What do you think should be included in its structure?
How exactly will the project

help to solve your problem
or achieve your goals?

m What has already been done to solve these problems?

Have you set similar goals before? Did you make attempts to resolve the problems now or in the past? What were the results?
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n What are the key points for you to make a decision to start working with a company?

It could be price, quality of work, time of performance, or maybe something else you value most.

What is important for you
when choosing an agency?

n Are you considering anyone else for this project now, is it a tender? If so, are there
any freelancers participating? What else should we know about it?

n What budget do you have in mind for this project?

n What do you think can go wrong in this project? Please share any concerns you have.

n Do you have any additional information that could help our team to make you
the best offer?

Maybe you have in mind some special ways of promotion, or something we haven't asked you about. It could be some specific ideas
about style, research methods or deadlines. Just let us know!

THANK YOU FOR FILLING It will take us some time to study it. If we have

IN OUR BRIEF! any more questions, we will be sure to contact you!
L]
STUDIO 31 +98 936 030 3336
Farjam Street, Resalat Highway, +98 2177 70 4977
Narmak, Tehran, IR moghadam@studio3l.ir
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